


Peoria’s Premier Lifestyle Destination
& Retail Powerhouse
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The Shoppes at Grand Prairie is an open-air lifestyle center and
Peoria's most distinctive retail destination, offering a dynamic
mix of shopping, dining, and everyday convenience. Anchored
by leading national brands including Dick's Sporting Goods,

» | 0ld Navy, HomeGoods, DSW, Marshalls, and Planet Fitness, the
center features more than 30 specialty stores and restaurants—
~ many of which are exclusive to the Peoria market.
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Strategically located within the region’s primary retail
corridor, The Shoppes at Grand Prairie draws from a
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Nearest Competition

Major Cities

Key Center Facts
Source: Placer.ai Census 2024 (ACS) as of April, 2026 CENTER Dlgﬁi?; KEYTENANTS BLOOMINGTON 40 MILES
ANNUAL VISITORS AVG. HOUSEHOLD INCOME KEY DATES Willow Knoll s EReRYg 0); TS
3Million+  $111,024 Opened 2003 ot ormimasoros — v
UNIQUE VISITORS Within 5 Miles of Center ITRER (i e S CHAMPAIGN 95 MILES
49 8’000 + SIZE 2} 5 4 4 Northwoods HIBEQ?; & BODY WORKS,
SPORTS, JCPENNEY, 3
VISIT FREQUENGY 467,385 SF PARKING RATIO Mall 5.5 TILTED 10, VICTORIA'S SECRET Points of Interest
NUMBER OF STORES .
6.04/year 504 5:1,000 — e ent LOUISVILLE SLUGGER 1mile
ﬁﬁWELL TIME Jslilr;g;ci);lgcclitgnter 6 CHILDERS EATERY, SPORTS COMPLEX
mm — T
PEORIA ZOO 6 miles
BINNY’S, BURLINGTON, MICHAELS, .
\SA{;S;Lail:leg Center 6. 5 PETCO, ROSS DESS FOR LESS, PEORIA CIVIC CENTER 7 miles
. ULTA BEAUTY
Market Demographics
Source: Source: Placer.ai Census 2024 (ACS) as of April, 2026 Sheridan Village 7 H?Ei §§$fﬂ I%\QEE OSE SAINT FRANCIS 7 miles
STATS 5 MILES 10 MILES 30 MILES Shopping Center PLANET FITNESS MEDICAL CENTER
POPULATION 68,264 164,838 382,273
HOUSEHOLDS 29,998 71,783 161,289 East Peoria BEST BUY, BOOT BARN, PEORIA INTERNATIONAL 10 miles
o 12 ROSS DRESS FOR LESS, AIRPORT
AVERAGE PERSONS,/HOUSEHOLD 2.28 2.3 2.37 Levee District TARGET, ULTA BEAUTY
AVERAGE HOUSEHOLD INCOME $111,024 $92.154 $95,088 ILLINOIS CENTRAL COLLEGE 12 miles
MEDIAN AGE 3705 3717 40.38
Oshkosh
ETHNICITY
WHITE 64.2% 631% 79.9% MICHIGAN
BLACK 15.2% 18.9% 9.0% Madison
ASIAN 99 4.9% 2 6% ‘ ,Lg/fe
HISPANIC 55% 6.6% 1.2% Michigan

THE SHOPPES

AT GRAND PRAIRIE

Traffic Seasonality Chart

Source: Placer Traffic: April 2025 — March 2026
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For Leasing Information:
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